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- The Cold Truth

e Liking/commenting # growth.
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' Here’s what actually works
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- Step 1: Hunt Conversations,
- NotPeople
Stop cold-DM’ing. Instead:

— Search [Your Industry] + pain point

— Filter > ‘Posts’ > ‘Past 24 hrs’
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—> Engage ONLY where you add value
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Pierre Herubel [ - 1st @
| help B2B businesses get clients with content
I

View my newsletter
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Content creation is often a fake priority in B2B:

a - Follow a surface-level strategy found in a video ..more

The 4 Roles of Content in
: S 4 the Customer Buying Journey :

Pierre Herubel

1.Educate on the problem and 3.Show your solution and
build your brand's authority prove you are the best fit
( 1 ( 1
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2.Build trust and show your 4.Address objections and
solution to the problem accelerate sales discussions
SO Arif Hasan and 320 others 86 comments - 24 reposts
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Passionate and driven multilingual team leader with over 5 years of experience
in interpretation, localization, adaptation, subtitling, translation, and voice-over
services for Amharic, Tigrigna, and Oromo languages. | currently lead ..more




Step 2: The 80/20
Comment Rule
Weak comments = wasted

time. Win wi_th:

— Personal stories ,
- — Data-backed counterpomts

= Curlous questlons

e v A Like ® Comment ) Repost <« Send

Pierre Herubel, your insights are crucial.

61% of consumers feel better about, and are more likely to buy from, a
company that delivers custom content.

Content should be a revenue driver, not an afterthought.
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~ Step 3: Become a Value
' Sniper
Quality > quantity:
— 10 thoughtful comments/day > 50
generic
—> Spehd 3 mins crafting each

— Always end with a hook (‘Have you
tried...?")" |

Depost Al Hint: Create as many _
thoughfull comments with one click S"\



Step 4: TriggerDMs
- Strategically

Turn comments — connections:

— Comment meaningfully |
—> Wait for reply

— DM: ‘Building on our convo... + value
nugget. '

& Yaser - | saw you liked Sufyan Maan's post about ChatGPT
marketing prompts!

I'm building an Al tool that is basically Mailchimp on
autopilot. | figure you might like it.

I'd love to give you a short tour of the product. Interested?

O CN]CE) (Sounds interesting)

~~
Hey Evan, thanks for reaching out!
An Al Mailchimp sounds interesting. I'm always looking for ways
to streamline marketing.
I'd be happy to take a quick tour to see if it fits my needs.
When are you free?
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Depost Al Hint: Human-like DM -
replies that feel authentic. . S



- Step 5: Engage Like
- Clockwork

COnsistency beats intensity:

=15 mms/day > 2 hrs/week

—> Peak tlmes 8 OAM / 12 1PM / 5-
| 6PM local ~

e Batch engagement 3x/week




. Step 6: Track Your
‘Engagement ROI’

Measur_e what matters:
- —> Profile views from comments
'— DM conversations started

~— Quality connections made




Step 7: Double Downon
Winners
Scale what works:
- — |IDyour 3 most—re'pliéd comments
— Reverse-engineer their structure

- —> Replicate across similar posts
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om Instructions

Word Limit

‘Depoé_t Al Hin't': Add top comment
structure in custom instructions



Your Engagement
Toolkit
‘rools._luse daily: =~

—> DepostAI (human-like QommentS/DMS)

- — Linkedln Search Filters

— Simple Google Sheet tracker

® depost-{-@ ~+ % _

P.S. Depost’s free trial handles Steps .
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* Co-Founder @ Depost Al

Depost Al is your secret weapon for
LinkedIn growth. '

- — Generate viral posts 10x faster
— Write thoughtful, humanized comments
— Craft accurate, context-aware DMs

- — Save 10+ hours weekly "

Join 1,000+ professionals growing
smarter, not harder.

Try for free trail > depost.ai
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